
The call will be recorded for sharing purposes
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Please mute your line if you are not speaking. 

Identify yourself & organization before you speak.

If you are on the phone and logged in via web, turn off your computer speakers. 

If you have a question, please use the chat functionality. With MS Teams, you can

raise your hand to be called upon with a question.

Conference Call Etiquette 
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Broker Workgroup 
March 12, 2021
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Meeting Agenda
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1. Pennie Updates

2. American Rescue Plan Act (ARPA)

3. Board-Approved 2022 Plan Certification Policy

4. Binder Payment Policy Proposal

5. System Tips

6. Additional Resources

7. Questions for Pennie
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Pennie Updates
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Agency Updates
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COVID-19 Enrollment Period is Open 
• Opened on Monday, February 15th and will close on May 15
• Call center hours are now 8 am – 6 pm; no Saturday hours  
• Regular Special Enrollment Period is still in affect 

Technology Platform
• Working tirelessly to implement changes from American Rescue Plan Act of 2021

Exchange Assister / Navigator Network
• Enrollment events schedule at pennie.com

Customer-facing pennie.com
• Shifted language to SEP/CEP & Qualifying Life Events
• Added webpage and links for COVID-19 Education & Resources

Primary focus – ARPA

https://pennie.com/learn/covid19/
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Pennie’s New 2021 Strategic Goals
As determined by our Board of Directors on February 25th
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1. Execute New Federal ACA Policies through: 
i . Leveraging these opportunities to maximize affordability and access 
ii . Minimize disruption to market participants 
iii. Fiscal responsibility that ensures stability 

2. Increase Health Coverage for Underinsured/Underserved Communities

3. Achieve Operational Excellence through Improved Customer Service and Ease of 

Doing Business with Pennie
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Pennie’s Annual Report Now Available at agency.pennie.com/newsroom
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http://agency.pennie.com/newsroom
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Pennie’s New Chief Operating Officer (COO)
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● Andrew Angel joins us from Computershare in Massachusetts, where he led global 

teams of over 650 people

● Brings deep Operations Intelligence and Improvement, Program Management, and 

hands-on Technology Implementation experience

● Has healthcare experience working with organizations including Lifespan, Fujitsu, 

and Best Doctors Inc.

● Moving to Pennsylvania from Rhode Island
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American Rescue Plan Act (ARPA)
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ACA Changes
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American Rescue Plan Act – ACA Changes
Signed into law March 11, 2021
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● Eligibility for premium tax credits in PY21-22
○ More generous tax credits at every level of income
○ Removal of subsidy cliff at 400% FPL
○ Effective after 12/31/2020

● Changes for those eligible for Unemployment Compensation for PY21
○ Does not consider household income above 133%/138% FPL for the purposes of APTC eligibility
○ Provides eligibility for maximum tax credits and cost sharing reductions for households who are eligible 

for UC for 1 week in 2021, whether they receive UC benefits or not

● Reconciliation changes for PY20
○ Holds households who received excess APTC in 2020 harmless from having to pay back at tax time
○ Limited operational considerations for Pennie, but added benefit to customers

FPL
Initial Premium 

Percentage

Final Premium 

Percentage

Less than 133% 0.0 0.0
133% up to 150% 0.0 0.0
150% up to 200% 0.0 2.0
200% up to 250% 2.0 4.0
250% up to 300% 4.0 6.0
300% up to 400% 6.0 8.5
400% and above 8.5 8.5
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ARPA – Benchmark Plan Scenarios
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Example 1:

Single, 40-year-old, non-smoker,

Philadelphia County, 150% FPL ($19,140 annual income)

Current law:

➢ Monthly premium - $66 ($792/year)

➢ Percent of Income – 4.14%

Under New Law:

➢ Monthly premium – $0 ($0/year)

➢ Percent of Income – 0.00%

Total savings = $66/mo.; $792/yr.

Example 2:
Married couple (64 years old), non-smokers, Dauphin 
County, 450% FPL  ($77,580 annual income)

Current law:
➢ Monthly premium – $2,462 ($29,904/year)
➢ Percent of Income – 38.1%

Under New Law:
➢ Monthly premium – $550  ($6,600/year)
➢ Percent of Income – 8.5%

Total savings = $1,912/mo.; $22,949/yr.
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ARPA – Benchmark Plan Scenarios
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Example 3:

Family of 4, non-smokers, Potter County, 200% FPL 

($52,400 annual income)

Current law:

➢ Monthly premium - $285; $3,420/year

➢ Percent of Income – 6.52%

Under New Law:

➢ Monthly premium – $87; $1,044/year)

➢ Percent of Income – 2.0%

Total savings = $198/mo.; $2,376/yr.

Example 4:
Single (27 years old), non-smoker, Allegheny County, 350% 
FPL  ($44,660 annual income)

Current law:
➢ Monthly premium – $287; $3,444/year
➢ Percent of Income – 9.83%

Under New Law:
➢ Monthly premium – $270; $3,240/year
➢ Percent of Income – 7.25%

Total savings = $17/mo.; $204/yr.



PROPRIETARY & CONFIDENTIAL

Implementing ARPA - Level of Effort from Pennie
15

Operational
• Significant insurer,  

stakeholder and interagency 
partner impact 

• Increased customer service 
activity at Call Center, 
including appeals

• Unanticipated demand for 
broker and assister services

• Broad educational awareness 
and enhanced customer 
communications

Technical

● Very large technical 

adjustments to Pennie’s 

eligibility and enrollment 

platform range are necessary 

to implement

● Substantial user acceptance 

testing required

● Will cause need to adjust 

breadth and timing of future 

releases

Staff and vendor bandwidth

● Pennie staff will need to dedicate 

the majority of their time to 

execute and operationalize

● Considerable time and attention 

will be required from all vendors, 

particularly GetInsured

Marketplace Management

● Wholesale change to Pennie 

business model

● Material policy considerations

● Mid-year eligibility 

redeterminations for most, if 

not all customers



PROPRIETARY & CONFIDENTIAL

How Can Brokers Help Pennie!
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● Social Press Kit – agency.pennie.com/oetoolkit

● Provide Pennie with guidance in how to best educate underserved populations

● What improvements can Pennie make to its marketing and community education messages

● Is Pennie missing a group, community, or segment of the population in its outreach or marketing 

efforts?

● How can Pennie become MORE accessible to those who need us the most?

https://agency.pennie.com/oetoolkit/


PROPRIETARY & CONFIDENTIAL

Board-Approved 
2022 Plan Certification Policy
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Overview

Applies to QHPs & QDPs offering coverage through Pennie for 2022 plan year

Plan certification requirements are in addition to all federal and state regulations or other guidance 
related to offering QHPs and QDPs

Stakeholder feedback shared with Board on 2/25/2021 on four components of proposed policy:

1. Coverage for COVID-19

2. Meaningful Difference

3. Renewal Plan Mapping

4. Producer Commissions

Board approved PY22 policy with modifications.

PY22 Plan Certification Policy – Approved by Board
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II.a. Coverage for COVID-19

Provide coverage for COVID-19 vaccination, testing, diagnosis, and treatment in a manner consistent with federal and state 
regulations and guidance. 
See the Coronavirus Aid, Relief, and Economic Security (CARES) Act, Pub. L. 116-136, §§ 3201-03. 

PY22 Plan Certification Policy – Approved by Board 
Section II. Requirements for Plan Certification

Proposal Policy Goal(s) Benefits Challenges

Coverage for COVID-19 
vaccination, testing, diagnosis, 
and treatment

Ensure access to quality 
health care

Ensure Pennsylvanian’s have access 
to necessary health care in public 
health crisis

Potential risk considered 
an expansion of EHB?

Stakeholder Feedback:
• Broad support from producers, assisters, and majority of insurers

o "Strongly feel this is a necessary requirement."
o "This coverage would give peace of mind to Healthcare individual."
o “We believe that it is appropriate that the Exchange Authority require maintaining such compliance a prerequisite for plan certification in 

the Pennie marketplace. “
• One insurer expressed concerns that (a) this requirement is outside of Pennie’s regulatory authority, and (b) likely unnecessary for 2022 given 

the current rate of vaccinations.
• Others commented requested that “all centers for vaccination, testing, diagnosis and treatment to be considered in network, no matter where 

they are including out of state”

Staff Recommendations: Adopt as proposed

Board:  Adopted,
with modifications
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III.a. Meaningful Difference

No change proposed from PY21 definition (adopted federal standard)

“a. Whether a specific plan is meaningfully different from other plans offered by the same insurer within the service area an d level 
of coverage.  The goal of the meaningful difference standard is to ensure plans provide added value to the customers of 
differentiated features, and sufficient but not overwhelming choice.

i. In general, a plan is considered meaningfully different from another plan in the same service area and metal level if a rea sonable 
consumer would be able to identify one or more material differences among the following characteristics between the plan and 
other plan offerings: 

(1) Cost sharing; (2) Provider networks; (3) Covered benefits; (4) Plan type; or (5) child-only versus non-child-only plan offerings.  

For example, plans are not  meaningfully different if the only difference between the two plans is a de minimis difference in the 
deductible amount.  

ii. Additional consideration may be made for plans offered in service areas with limited plan availability.” 

PY22 Plan Certification Policy – Approved by Board 
Section III. Additional Considerations for Plan Certification

Board:  Adopted as proposed
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III.a. Meaningful Difference

PY22 Plan Certification Policy – Approved by Board 
Section III. Additional Considerations for Plan Certification

Proposal Policy Goal(s) Benefits Challenges

Meaningful Difference Provide high quality, 
affordable, 
comprehensive health 
coverage to 
Pennsylvanians

Ensure plans provide added value to 
customers with differentiated features 
and sufficient, but not overwhelming, 
choice

Can be a difficult standard to 
quantify

Stakeholder Feedback:

• Broad support from producers, assisters, and insurers, noting:

o “In the interest of facilitating rational, informed decision-making by consumers seeking health coverage without the known negative influence of 

numerous nearly identical products from a single offeror"

o "Meaningful Difference is extremely important. As it is clients have a very difficult time understanding difference between most plans. “

Staff Recommendations:  Adopt as proposed

Board:  Adopted as proposed
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III.b. Renewal Plan Mapping

No change proposed from PY21 definition (adopted federal standard)

“Whether renewing customers would experience a significant disruption as a result of plan mapping, such as benefit changes; premium or 
cost-sharing changes; or provider network changes.  For 2022, the federal standard for plan mapping will be used.”

PY22 Plan Certification Policy – Approved by Board 
Section III. Additional Considerations for Plan Certification

Proposal Policy Goal(s) Benefits Challenges

Avoid disruption due 
to renewal plan 
mapping

Seamless autorenewals for 
customers into appropriate 
comparable plans

Ensure customers are autorenewed into the most 
appropriate comparable plan without surprises of 
significant changes

Limited experience to know which 
improvements needed to develop 
new standard

Stakeholder Feedback:
• Majority support from all stakeholders; one insurer noting they “fundamentally support the adoption of policies designed to limit unnecessary 

consumer disruption.”
• One insurer expressed concern that (a) “significant disruption” is a subjective standard, and (b) the appropriate intervention would be 

adjusting the plan mapping itself rather than an issuer’s certification.
• Request that Pennie, as a state-based exchange, “should be able to carve out what they feel is necessary with the federal standard for plan 

mapping be used as a guide.”

Staff Recommendations: Adopt as proposed
• Recommend staff convene stakeholders for policy working group in spring/summer 2021 to develop a state-specific standard for consideration 

for PY2023.

Board:  Adopted as proposed
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II.b. Producer Commissions

PY22 Plan Certification Policy – Approved by Board 
Section II. Requirements for Plan Certification

Proposal Policy Goal(s) Benefits Challenges

• Advanced notice of 
commissions prior to OEP

• Consistent  throughout 
year, 

• Ability to change after OEP

Ensure Pennsylvanians have 
access to a robust pool of 
licensed producers to provide 
expert assistance

• Advanced notice for brokers to decide whether to 
participate

• Consistency of commissions allows producers to 
commit and invest in support Pennie customers

• Changes after OEP allow insurers to adjust 
commissions based on business needs (e.g. 
increase commissions if low enrollment)

• Differs from current practice

• Would require insurers to lock in 
commission payments at a minimum 
level for the year

• Would require advanced notice to 
decrease commissions

Stakeholder Feedback:
• Broad support from producers and assisters
• 4 of 6 insurers support;  in general, opposition was due to wanting “producer commission flexibility that allows issuers to respond appropriately 

to conditions in the given market”

Staff Recommendations: Modify advanced notice requirement to 30 days and adopt
• We believe the policy balances the needs of producers and insurers with the goal of ensuring customers have access to a uniqu e pool 

of expert assistance in licensed producers.

Board:  Adopted,
with modifications
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II.b. Producer Commissions

Applicability: insurers who pay commissions; 2022 plans sold through Pennie

• “II.b. If an insurer pays producer commissions, then the commission payment schedules for 2022 Plan Year QHPs & QDP sold 
through the Exchange Authority’s platform must satisfy the following conditions:”

Advanced Notice of Commissions 45 30 days in advance of OEP
• “i. The producer commission payment schedule for the Open Enrollment Period must be made available to the Exchange 

Authority and to producers at least 45 days in advance of the start of the Open Enrollment Period.” 30 days in advance of the 
start of the Open Enrollment Period or within 72 hours of final rates being released if final rates are released less than 30 days 
before OEP.”

No Changes prior to End of OEP unless extenuating circumstances

PY22 Plan Certification Policy – Approved by Board 
Section III. Additional Considerations for Plan Certification

• “ii. Insurers will not be permitted to make changes to the commission payment schedule 
until after the end of the Open Enrollment Period.  Exceptions may be granted on a case-by-
case basis when a change is due to extenuating circumstances outside of an insurer’s 
control           (e.g. late approval of rates by PID, statutory or regulatory changes).”

(continued…)

Board:  Adopted, 
with modifications
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II.b. Producer Commissions 

Ability to Make Changes After OEP, if…

• “iii. After the end of the annual Open Enrollment Period, an insurer will be permitted to make changes to its commission 
payment schedule under the following conditions:”

Never less than OEP commissions at time of sale
• “a. The commission payment schedule will never be lower than the Open Enrollment Period commission payment schedule;”

no reduction after sale for current plan year sales.” 

Increased at any time
• “b. The commission payment schedule can be increased at any time after notice to the Exchange Authority and producers; and”

Decreased with 30 days advanced notice

PY22 Plan Certification Policy – Approved by Board 
Section II. Requirements for Plan Certification

• “c. The commission payment schedule can be decreased after providing thirty 
(30) days advanced notice to the Exchange Authority and producers, but not to a 
rate lower than the Open Enrollment Period commission payment schedule, 
but no reduction after sale for current plan year sales.”

(continued…) Board:  Adopted, 
with modifications
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II.b. Producer Commissions

PY22 Plan Certification Policy – Approved by Board 
Section II. Requirements for Plan Certification

Proposal Policy Goal(s) Benefits Challenges

• Advanced notice of 
commissions prior to OEP

• Consistent  throughout 
year, 

• Ability to change after OEP

Ensure Pennsylvanians have 
access to a robust pool of 
licensed producers to provide 
expert assistance

• Advanced notice for brokers to decide whether to 
participate

• Consistency of commissions allows producers to 
commit and invest in support Pennie customers

• Changes after OEP allow insurers to adjust 
commissions based on business needs (e.g. 
increase commissions if low enrollment)

• Differs from current practice

• Would require insurers to lock in 
commission payments at a minimum 
level for the year

• Would require advanced notice to 
decrease commissions

Stakeholder Feedback:
• Broad support from producers and assisters
• 4 of 6 insurers support;  in general, opposition was due to wanting “producer commission flexibility that allows issuers to respond appropriately 

to conditions in the given market”

(Additional stakeholder feedback included in Appendix)

Board:  Adopted, 
with modifications
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Proposed Binder Payment 
Policies for PY22
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For 2021PY, Pennie adopted FFM Rules

Binder Payment Deadlines:

• Insurers have flexibility to set their own binder payment policies, within guidelines.

o Binder payment deadline cannot be earlier than the 1st day of the coverage period.  

o Binder payment deadline cannot be later than 30 days after effective date. 

• Insurers can opt to apply a threshold rule to binder payments

o E.g. if customer pays 95% of the premium due, the coverage will be effectuated.

Scenarios Where Binder Payment Required:

• Initial enrollment with an insurer 

• Enrollment change (due to SEP or active renewal selection) within the same insurer but to a different product line** offered 

by the insurer (even if no gap in coverage)

• Customer previously enrolled with insurer but has a gap in coverage before re-enrolling with insurer (even if the same plan)

• Current enrollment where the subscriber becomes ineligible so the family members are re-enrolled into the exact same plan 

with no gap in coverage

Proposed PY22 Binder Payment Policy

**Different product line means the new plan has different first 10 digits of plan HIOS ID
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1. Allow customers a minimum of 2 weeks to make binder payment

Given the growing number of scenarios in which a customer may select a plan as late as the day before the coverage effective 

date, a binder payment deadline as early as the coverage effective date would not be sufficient time for most customers to 

make binder payment.

Questions for feedback:  Do insurers currently have a different approach that allows customers sufficient time to pay even 

when plan selections are made the day before the coverage effective date?

Proposed PY22 Binder Payment Policy

Proposal Policy Goal(s) Benefits Challenges

Allow customers a minimum 
of up to 2 weeks to be able 
to make their binder 
payment

• Ensure 
Pennsylvanians have 
access to quality 
health care

• Ensures customers have adequate time to make 
payment, regardless of their access to electronic 
payment methods

• Continue to allow insurers to have their own 
binder payment policies

• May differ from current 
insurer practices.
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2. Do not require binder payment if enrollee changes plans within the same insurer 
with no gap in coverage.

• When a customer is continuously enrolled with no gap in coverage with the same insurer, it doesn’t make sense to require a new 

binder payment from those customers.

• It’s difficult for customers to understand when a binder payment may be required until after they’ve made their plan selection.

Questions for feedback:  How have customers understood this type of “different product line” binder payment requirement in the 

past?

Proposed PY22 Binder Payment Policy

Proposal Policy Goal(s) Benefits Challenges

Insurers could not require binder 
payment if enrollee changes plans to 
another plan offered by the same insurer 
with no gap in coverage, even if the 
other plan is a different product line.

• Ensure Pennsylvanians 
have access 
to continuous quality 
health care

• Minimize customer confusion as to 
which plan changes may require a 
binder payment, since customers 
can’t tell which plans are in 
different product lines.

• May differ from current 
insurer practices.
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3. Do not require binder payment when the subscriber disenrolls but the remaining 
family members maintain enrollment in the same plan with no gap in coverage.

Questions for feedback: We understand that this scenario is currently operationally difficult for many insurers. Are there alternative 

ways to achieve the same policy goals that would be more operationally feasible for insurers?

Proposed PY22 Binder Payment Policy

Proposal Policy Goal(s) Benefits Challenges

Insurers could not require binder 
payment if the subscriber disenrolls but 
the remaining family members continue 
enrollment in the same plan with no gap 
in coverage.

• Ensure Pennsylvanians 
have access to 
continuous quality 
health care

• Prevents an undue burden on 
customers who are continuously 
covered in the same plan with no 
gap in coverage, simply because 
subscriber disenrolled. 

• Death, divorce, subscriber 
becoming Medicare eligible are 
likely scenarios.

• May differ from current 
insurer practices.
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4. Apply 95% Threshold to Binder Payments

Thresholds are currently permissible, but not required.

Question for Feedback:  Do insurers currently have a 95% threshold policy for binder payments?  What are the operational implications 

of implementing a threshold policy?

Proposed PY22 Binder Payment Policy

Proposal Policy Goal(s) Benefits Challenges

Insurers must accept a timely customer 
binder payment if it's at least 95% of the 
1st month's premium for purposes of 
effectuating coverage.

• Ensure Pennsylvanians 
have access to 
continuous quality 
health care

• Ensures customers can have their 
coverage effectuated regardless of 
a very small short payment, likely 
due to minor administrative error

• May differ from current 
insurer practices.
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Next Steps

Policy Proposal Process:

• Feedback sought from variety of stakeholders – due by March 22nd

• Staff will review feedback and prepare recommendations for Board

• Board will review and approve policy – March 25th

We want to hear from you!  

Share your feedback via webform

Proposed PY22 Binder Payment Policy
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System Tips
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Daily Summary of Customer Notices
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● The notice is triggered when at 

least one customer notice has 

been triggered in the previous day.

● The notice is found in the inbox of 

the agent. 
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36Accepting Customer Delegations

● On the Agent homepage, 

under the “Individuals” tab, 

select “Pending Requests”

● If any requests are pending, 

they will show here.

● Then select the drop-down, 

and either accept, or decline 

the delegation. This completes 

the process and you will be 

able to work on behalf of your 

client through your agent 

portal
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Additional Resources
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Data Matching Issues Resolution Guide 38agency.pennie.com/brokers
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Quick Reference Sheets
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SEP Quick Reference Sheet
agency.pennie.com/brokers
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Quick Reference Sheets
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DMI Quick Reference Sheet
agency.pennie.com/brokers
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Questions for Pennie
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41
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Pennie Stakeholder Web Portal

42

Don’t forget to take our 4-question Stakeholder Feedback Survey

Questions, Comments, Suggestions always welcome through the

https://forms.office.com/Pages/ResponsePage.aspx?id=QSiOQSgB1U2bbEf8Wpob3uu8DxQl4hpJmoDP1hq4DMJUNjdERk0yU1BDNjEyVlFTOVZENEZHWkMyVyQlQCN0PWcu
https://forms.office.com/Pages/ResponsePage.aspx?id=QSiOQSgB1U2bbEf8Wpob3qTVPvbz1SJKmB7qU-dNen5UNUo1QVdMQTVTMVJGWDNXV0dOT0tMM0Q2WSQlQCN0PWcu


ADDRESS

312-318 Market Street, 
Bowman Tower, Floor 3
Harrisburg, Pennsylvania 
17101

PHONE

+1 844-844-8040

WEB

pennie.com

https://pennie.com/
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Appendix:  

Producer Commissions Policy Stakeholder 
Feedback
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II.b. Producer Commissions

Applicability:  insurers who pay commissions; 2022 plans sold through Pennie

PY22 Plan Certification Policy – Approved by Board 
Section II. Requirements for Plan Certification

(continued…)

Stakeholder Feedback:     None specific
Staff Recommendations:  No changes

Advanced Notice of Commissions 45 days in advance of OEP

Stakeholder Feedback:     

• Broad producer/assister support (some requested 60 or 90 days, if possible); 

• 4 of 6 insurers supported – some concern about timing being in advance of public rate release by PID, request for 30 days instead of 45 

days. One insurer concerned about pending federal guidance around Dec 2020 law regarding disclosure of broker commissions and

requested postponement of Pennie policy until 2023 PY.

Staff Recommendations:

• Modify to 30 days in advance of OEP

• Timing of federal guidance on a consumer-focused commission disclosure is unknown and may not address PA-specific needs. 
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II.b. Producer Commissions 

PY22 Plan Certification Policy – Approved by Board 
Section II. Requirements for Plan Certification

(continued…)

No Changes prior to End of OEP unless extenuating circumstances

Stakeholder Feedback:

• Broad support from producers and assisters; “The agreed commission schedule should be for the full calendar year, regardless of what’s going on 

throughout the year. "

• 5 of 6 insurers supported;  support flexibility particularly late rate approval

o One insurer broadly opposed any policy on commissions that restricted flexibility, no feedback on individual provisions

• One insurer requested considering “sudden poor claims experience that upends actuarial assumptions” as an extenuating circumstance

Staff Recommendations:

• No changes
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II.b. Producer Commissions 

Ability to Make Changes After OEP, if…

PY22 Plan Certification Policy – Approved by Board 
Section II. Requirements for Plan Certification

(continued…)

Stakeholder Feedback:
• Majority support from producers and assisters; 4 of 6 insurers support;
• One insurer expressed concern that since “broker commissions are categorized as 'administrative costs' for purposes of MLR ca lculation…this policy 

prevents insurer from reducing administrative costs during the plan year.”
• One issuer expressed concern asserting that “industry data suggests that SEP enrollees have measurably higher medical costs t han your average OEP 

enrollee." Therefore, "preventing insurers from decreasing commissions ....[is] artificially keeping the total cost of health care coverage high.”

Staff Recommendations: No changes
• Pennie's overarching goal is to connect customers to coverage, whenever they are eligible and in need of it. Maintaining enrollment incentives outside of 

open enrollment is in service to this goal.

Stakeholder Feedback:
• One insurer opposed stating: “The broker-insurer relationship is a business arrangement that exists primarily outside of the exchange.  By creating 

different set of rules for the on-exchange market you are inserting unnecessary complexity into these business arrangements“

Staff Recommendations:  No changes

…Never less than OEP commissions
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II.b. Producer Commissions 

PY22 Plan Certification Policy – Approved by Board 
Section II. Requirements for Plan Certification

(continued…)

…Increased at any time

…Decreased with 30 days advanced notice

Stakeholder Feedback:
• Broad producer/assister support; 4 of 6 insurers support;
• One insurer expressed concern about the rationale for different notice requirements for increase vs decrease.

Staff Recommendations:  No changes

• The reason for advanced notice of decreases and not increases is due to the current market issue where commissions are being decreased with no advanced 
notice, including for enrollments that a producer has already submitted.  No such issue exists for increases and therefore, i n the interest of providing maximum 
flexibility to insurers, no advanced notice required.

Stakeholder Feedback:
• Majority producer/assister support; one producer noted that while it may be “confusing up & down but [the policy is] fair as defined"
• 4 of 6 insurers support; 
• One insured expressed their concerns as follows:  They “support the flexibility to decrease, or increase, broker commissions during the plan year. However, [the insurer] 

believes insurers should have the flexibility to decrease commissions below the OEP levels during the plan year.”

Staff Recommendations:  No changes

• The goal is to balance the producer’s need for predictability and stability, with the insurer’s need for flexibility.


